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RE-IMAGINE

thaifex THE FUTURE OF FOOD
anuga & BEVERAGE INDUSTRY

www.thaifex-anuga.com

23-21 MAY 2023

B tie chae THAIFEX - ANUGA ASIA
Leverage on new opportunities. IMPACT MUANG THONG THANI

ASIA

Influence the market BANGKOK, THAILAND
TRADE SHOWS
FOOD TECHNOLOGY SEAFOOD
FOOD SERVICE RICE #thaifexanuga and follow us on
COFFEE&TEA FRUITS & VEGETABLES Lf. in| ethaitoxanugassia (@] ethaitex-anuga-usia
DRINKS FINE FOOD
SWEET %CONFECTIONERY ORGANIC MARKET RSN IRSSSES RS
MEAT&POULTRY HALAL MARKET DITP~

FROZEN FOOD - koelnmesse
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Organic Agriculture Worldwide 2020

Organic Farmland

Organic Producers

Organic Market

Organic farmland in
million hectares

@ Growth 2019/2020

@ Countries with organic farming

The number of organic producers
is increasing

Organic
farmers

From 2019

The global market is growing and
consumer demand is increasing

Global organic food
market in billion
euros

Land in million hectares
Top 3 countries

Uruguay l M
Source: FBL survey based on nazional sources

o .
FlB 000

Number of producers
Top 3 countries

Ethiopa . 219566
Tanzanta l 146607

More information: www.organicwworkdnet « statscics.fitlorg

Market in billion euros
Top 3 countries

Market growth in percent
Top 3 countries

China 230

23

i



WORLD: ORGANIC RETAIL SALES 2020

VWorld

almost

121bn €

The largese single market is the
USA (49.5 billion €). followed by
the EU (44.8 billicn €). By region,
Northern America has the lead
(53.7 billion €), fellowed by Europe
(52.0 billion €) and Asia (125
billion €).

Northern America

Distribution of retail sales by
regicn 2020.

FiBL

www.fibl.org

Northern America

54bn €

The countries with the largest markets
for organic food are the USA (49.5
billion €), Germany (15.0 billicn €),
France (12.9 billion €) and China (10.2
billion €).

| | |
USA

Geormany
France

China .
'
l
Q

Canada

| |
20000 40000
Retail sales in milion Euros

The five countries with the largest
markets for organic food in 2020.

418 €

IS spent per
person in
Switzerland

Switzerland has the highest per capita
consumption worldwide, followed by
Denmark, Luxembourg, Austria and
Sweden.

Top five countries with the highest
per capita consumpticn 2020.

13.0%

of the market
in Denmark is
organic

The highest crganic share of the
total market is in Denmark, followed
by Austria. Switzerland, Luxembourg
and Sweden,

——
_——
% 10%

Market share in percent

The five countries with the highest
organic shares of the total market
in 2020,

Source: FiBL 2022 vaww,organic-world,net - statistics.fibl.org



Who's Buying The Most Organic Groceries?
Per capita revenue from organic groceries in selected countries (2016)

Switzerland K $337
Denmark” g mm $279
Sweden 2 I 5242
United States 2= [N $146
Germany HER B 5142
France: #0 %124
Canada I+l ' $106 |
Norway k= $93 ﬂ )
Netherlands $85 ’
United Kingdom ZIS $47 ﬂ
China lll %4

Russia mm 31 g

Converted from EUR to USD on 22/02/18

Q@G *2015

@statistaCharts Source: Bund Okologische Lebensmittelwirtschaft Stat|8ta 5
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USA Organic Landscape

Americans
usters :
. counties
forganic 225 crossthe Py
usinesses
: U.S. are
DUSE::OLD Ll
HOTSPOTS ; on organic
Mg;MoESotg L annually
! Q A record O
17,000+ BALES 75% o
of U.S. organic all categories of
cotton were on supermarket U.S. households
harvested shelves offer buy organic
d last year organic
options ‘ 8 8
Almost
o of all
14% FRUIT + 8% of all ¢
) VEGETABLES DAIRY d v
35% MORE bought by U.S.
o consumers are
PROFITABLE oraanic
than the g

average farm




USA Organic Landscape

89%
ga, NH
% 80%

VT
82%

............. NJ 82%

.............. DE 75%
jremsmesnnaees MD 85%

National Average:
827%
42222222 ¢

Source: Nielsen UPC Scan Data of 100,000 households, 2016
Learn More: OTA.com

Data not available for AK + HI



Thai-PAN research 2016
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Thai-PAN research 2020
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Sustainable Expo 2022
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Organic Agenda
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Chiangmai Organic Agenda
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EEC Organic Agenda
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EEC Organic Agenda
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Songkhla Organic Agenda
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SDGsSPGS

Sustainable Development Goals - Participatory Guarantee System
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“AszUIUNFAY - Mindset”

1.A2NLED Belief
(158 vs laiida)
2.52uuAn Thinking System
(BATIN VS LBNFIN)

3.nFiuan Attitude
(U3N VS av)

4. wemns3y Behavior
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Sustainable Development Goals
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