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(1) TenuagUanunsaifertunnsdunds Juil 29 fuensu 2563 vesnsznmanuas UlsiuazUszaadiu (MAFF)

https://www.maff.go.jp/j/seisan/kankyo/yuuki/attach/pdf/meguji-full.pdf

@ wuudsawnlifunsuilaadudinunsdunddludiu il 19 ngadnieu 2562 veensensannuns Uiliuazuszaadiu (MAFF)

https://www.maff.go.jp/j/finding/mind/attach/pdf/index-17.pdf

3)  enudiflunsveenannersdunsdlugUu Weunsngiau 2562 vessuirsnanvesannsal nsineas nsUall wazUseas (Norinchukin Bank)

https://www.nochuri.co jp/report/pdf/n1907rel.pdf

@ wileseauefinisiinuasduvidgluguudsldunsuatewinfiaas lunidediuieeulatl Toyo Keizai alfutuil 8 nua1Wus 2563
https://toyokeizai.net/articles/-/327990
) amsmdagiuveansiiduagdseanvasdUu U 2563 489 Japan Foreign Trade Council, Inc. JFTC)

https://www jftc.or jo/research/pdf/ForeignTrade2020/ForeignTrade2020.pdf
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